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What
Drives Us ?!

A sparlk. Anidea worth chasing.

We’'re driven by bold ideas, clean execution, and a passion
for creative impact.

WE don’t just create—we solve, inspire, and elevate.
Every project is a chance to build something meaningful,
memorable, and made to perform.

Blending designs, storytelling, and media production to
deliver clear, impactful results.

Whether you're building a brand, launching content, or

scaling your presence—we're the creative partner behind
the scenes.

Telemission.net




Base Energy

We Know
How to Move Your

Brand Forward.

MARKETING
FOR ART

87 Projects

ART FOR
MARKETING

Years

Of Creative Experience
Now at Your Service
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ART for
Marketing

* Branding
We create strong, cohesive brand identities—from logos to
full visual systems—that leave a lasting impression.

* Digital Designs

Custom graphics for websites, social media, online ads, and

digital platforms that engage and convert. B I
(

We believe that
powerful visuals and
compelling narratives
are at the heart of
effective marketing.

* Printing Designs
High-impact printed materials such as brochures, business
cards, posters, and packaging that enhance brand visibility.

* Booth Designs
Creative and functional booth designs that make your brand
stand out at trade shows and live events.
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ART for
Marketing

* Content Creation

Original, platform-appropriate content
tailored to your target audience—ranging
from visual to written formats.

* Copywriting

Persuasive, brand-aligned copy for
websites, campaigns, and social channels
that drives engagement and action.

* Screenwriting

Professional scripts for videos, ads, and
branded content that communicate your
message with clarity and impact.




Children

have a GREAT
Imagination

Technology is Killing that
imagination, so replace
mobile with book.
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PART OF 2023

IMTERMATIONAL

(cAirolCT ) T ; TRADEFAIRS

Payment, Fintech & Digital Inclusion
Fair & Forum for the Middle East & Africa

19-22
NOVEMBER

EGYPT INTERNATIONAL
EXHIBITION CENTER

ORGANIZED BY THE=

NEW CAIRO TRADEFAIRS | J-omaﬂ)g} ol Al

IMTERMATIONAL MIMISTRY: OF TRANSPORT
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The Future Of MONEY WWW.PAFIX.ORG e ®
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DIGITAL SECURITY
AND PUBLIC SAFETY
EXHIBITION & CONFERENCE

19-220
NOVEMBER

EGYPT INTERNATIONAL
EXHIBITION CENTER

NEW CAIRO

www.dssmea.com

. 2023
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Innovating solutions
for a SAFER WORLD.
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Ghana became the first
sub-Saharan African nation to
gain independence, setting a
powerful precaedent for other
African countries struggling
for liberation.

i - __ T~ Kwame Nkrumah

-
. He was a kay figura in Ghana's independence
i i movemaont and became tha country's firet
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is celebrated on March 6th every year -

movement and becama tha country's first
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GET READY FOR AN EPIC
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SPONSORED BY
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Effective
Fast
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- Our execution partner deliver
We enjoy working with him and feel
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Creative direction and
production, tailored for artists,
@ brands, and media projects.

Marketing
forART

[
, *Moodboards |
I Visual tone and creative style guides to set the direction. |

I/ ______________ ~ '

I I

*Storyboards  *Posters & Key Art |
I High-impact visuals for |

' promotion, launches, or |

| campaigns. |

I
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‘Creative
Consulting
|deas, structure,
and storytelling
that bring your
art to life.

Editing, color grading, sound mixing Credits,

Intros & OutrosCustom-designed titles and
branded video openers/closers —complete
polish for your visual content.
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WHAT A JOURNEY !

Dubai Electricity & Water Authority
oooooooooooooooo

@ ARKA  c2oocsasaa

AROMA HONOR @ Infinix
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THESECRET

In the past, art was dazzling with the precision

it
of details, It was rare for a person to see an TeleMission
artistic painting thro ughout his life . MAGAZENE
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The world now is so rich in visual material

Everyone should find a way to reach the audience in
a way that fits the crowds of content matrials .

Stand out. Connect smart. Deliver impact
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LESS TALK
MORE DO.




OFFLINE TO LIVE

NG

Desert Adventure
Digital Detox
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We unfollow
artificial intelligence — we guide it.

We Like I1.

Not human vs. Al — human + Al.




Telemission.net
O1112545779

At the end , marketing is all about logical thinking

it’s the clever way of connecting... the consumer with the brand.
It's like matchmaking !When it’s done right, it's a win-win .

THENRY, | TeleMission Thanks



